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Types of written pieces:

•News

•Feature

•Column/opinion



News

A news story is 

factual information 

that you want to 

share with others, 

and it often has a 

timeliness factor.



A news story should answer these 

six basic questions:

•Who-Who is the story about? (this can 

be a group or individual)

•What-What is the story about?

•When-When did this happen

•Where-Where did the event occur?

•Why-Why did this happen?

•How-How did this happen?



Example of 5 Ws and H

Who-Golfers

What-Can get deals

When-Until April 21

Where-Best courses 

in Virginia

Why-Raise money 

for turf research

How- Online at 

Rounds4Research.com



The lead
A lead is the first paragraph of any news story. It’s also 

the most important. It must accomplish several things:

•Give readers the main point of the story

•Get readers interested in reading more

•Accomplish these in as few words as possible

Leads should be no longer than 35-40 words. Readers 

want their news delivered quickly, and a short lead does 

that. 



Example of a lead

“Golfers can experience some of the most revered 

golf terrain in Virginia thanks to an innovative 

industry-wide campaign to raise money for turfgrass

research. From now until April 21, close to 700 golf 

facilities across five states will offer tee-times for 

public auction online at Rounds4Research.com.”



Inverted Pyramid
The most important information is at the top. 



Inverted Pyramid example

Golfers can get deals on the best courses in 

the state through the R4R.com online 

auction until April 21

Information about what courses 

are available for golfers

What R4R does 

and why 

important

Auction 

info



Features A feature is a story that is 

more detailed, more 

human interest; it’s usually 

longer than a news article 

and not necessarily timely. 

It could run anytime of the 

year. It’s information you 

don’t need to know, but 

want to know.



Feature example



Feature ideas
Oldest-Is a longtime employee retiring and reflecting back 

on his or her career?

Newest-Is your facility undergoing a renovation?

Unique-Are these any siblings in your chapter that work 

with one another or at competing facilities?

Feel good-Follow up with those who have benefited from 

your chapters philanthropy or scholarships. Is there a special 

club member that volunteers at your facility?

Outside the ropes-Hobbies, families, talents or honors.



Columns or opinion pieces
Includes president’s columns, editorials, superintendent’s corner, blogs



What not to do in an opinion piece

Don’t talk about the weather-unless the column is about weather

Don’t present information as fact, cite sources

Don’t assume everyone shares your opinion. Show why you are 

“right.”

Don’t involve politics - unless the column is about politics 

Don’t ramble, present a clear message

Don’t go back to high school-stay away from inside jokes



Additional hints

•Less is more

•Read great writers

•Check, check, check

•Never mind the naysayers
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Questions?


